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The Future of Our Planet
Imagine a world where demand for food, water, and energy are 
outpacing supply, fueling widespread scarcity and suffering across 
the globe. That’s the likely scenario as we know it: Experts project 
the global population will grow to 10 billion by 2050, and climate 
change has become so severe that the question now is no longer 
simply how to sustain this planet, but how to exit it. But perhaps we 
could create a different future – one where food is bio- engineered, 
water is extracted from the atmosphere, and climate change has 
been blunted by dramatically altering the way we produce energy. 
To do this, we must think and act differently at all levels – and close 
the gap between what humans are willing to do to combat climate 
change and what’s needed to reverse the effects.
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The Future of Mobility
Imagine a world in which there’s no need for driver’s licenses – or 
even drivers at all. A world where gas stations are as antiquated 
as compact disc players – and where traffic jams occur in the 
skies. In the not-so-distant future, transportation of people 
and goods will increasingly be defined by electric vehicles, 
autonomous driving, drones and, yes, space travel. Nearly half of 
adults in our survey say they expect that people will travel to other 
planets for leisure and entertainment in the decades ahead.
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The Future of Productivity
Imagine a world where the global GDP is machine-powered, rather 
than human-powered. COVID changed work at an unprecedented 
speed. In the context of a year, we accomplished more than we 
ever imagined. So as we look to the future, we need to push our 
imaginations to the point of discomfort. 36% of adults say they 
fear artificial intelligence. What will it take for us to overcome these 
fears – as consumers, workers and humans? What will it take for 
businesses to increase productivity and meet consumer demands 
for convenience and service – delighting people along the way? 
And how will workers, the human kind, challenge entrenched 
expectations of work to find relevance and fulfillment?
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The Future of Information & Knowledge
Imagine a world where there are no limits to what the brain 
can comprehend – and where humans feel empowered to act 
decisively and confidently with accurate information at hand. 
It’s hard to imagine: 65% of adults globally believe that in 2035, 
distinguishing whether information is true or false will be more 
difficult than it is today. But what if they’re wrong? What if man 
and machine fuse together to give us not just more information – 
but also more wisdom? And to what lengths will people be willing 
to go to achieve this? Would you be willing to get a chip implant 
if it made you healthier, safer or more productive? If embedded 
technology meant you could communicate telepathically or live 
forever virtually, with whom, or with what, would you entrust your 
personal information and deepest thoughts?
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The Future of Identity & Belonging
Imagine a world where labels have become meaningless – where 
institutionalized ideas about age, gender, race, ethnicity, religion, 
sexual orientation and disability are rooted out in favor of greater 
inclusivity. To get there, do we begin by reexamining the language 
and social constructs that divide us? Do we shelve judgment 
and preconceived perceptions in favor of curiosity, empathy and 
understanding? People of all ages across the globe seek solidarity 
in their values – but in the future, real belonging and inclusion will 
require a genuine willingness to appreciate those who see the world 
through a different lens.
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In late 2021, Charlotte Valeur, former chair 
of the U.K.’s Institute of Directors, launched 
the Institute of Neurodiversity in the U.K., 
Europe and Australia “to give a voice in 
the world to all neurodiverse individuals.” 
Valeur, who was diagnosed with autism in 
her fifties, founded the institute to campaign 
for inclusion for neurodivergent people – 
and to reject the idea that neurodiversity 
is a problem to overcome, arguing that 
this approach leads to institutional 
discrimination. Several companies are 
leading the push for neurodiversity, too. IBM 
has adapted the interview process to meet 
the needs of a neurodiverse candidate and 
has created adaptive work environments 
where employees with autism and other 
neurodifferences can thrive.
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The Future of Family
Imagine a world where family is no longer defined by marriage or 
bloodline. Marriage rates are declining in advanced economies – 
and so are birthrates. Worldwide, nearly half of all young adults 
in our survey say they think marriage will become an outdated 
concept by 2035, and 24% say they don’t want to have children. 
Perhaps family in the future will instead be defined by reliance, 
trust and intimate connections – be they with fellow humans, 
pets, organizations or even robots that are attuned to our physical, 
emotional and spiritual needs.
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The Future Is Here


